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Street Food Festival of Hyderabad, Andhra Pradesh

Figure 1: Inauguration of street food festlval by the Mayor Smt. B. Karthika Reddy

The Street food festlval organized by Sannihita Center for Women as part of their research on

Flgure 2: Mr. Mukut Sharfrom rlght Wlth hIS team of
vendors from West Bengal

NASVI (National Association of Street Vendors)

“Options to improve safety foods in street
food sector of Hyderabad” in collaboration
with Institute of Cultural Geography,
Freiburg, Germany and in cooperation with
GHMC  (Greater Hyderabad Municipal

* Corporation) The festival was organized for

5days from 18" -Feb-2010 to 23rd-Feb-2010
at GHMC grounds, Ameerpet. This food
festival is first of its kind which held for a
week in Hyderabad Andhra Pradesh.
Vendors from few states from the North
(Delhi, Jaipur, Rajasthan and West Bengal)
represented their respective states and food
cultures. These vendors were representing

A street food festival with the intention of promoting the livelihood and culture of Hyderabad in
solidarity to the issues of street food vendors of Hyderabad is the unique character adds as a




highlight to the Street Food Festival.
The major purpose of this event is to
generate standoff discussions to identify
different issues related to street foods.
This event was inaugurated by the Mayor
of Hyderabad Smt. Banda Karthika
Reddy. In her opening remarks she
praised the efforts of Sannihita and
promised to provide better amenities to
the street vendors in the near future for
betterment. She also wished the people of o o
Hyderabad to participate in the festival to |  Figure 3 Customers visiting dlfferent stalls at the venue |
gain proper knowledge about the street food safety
and hygiene.

This street food festival presented various food
'~ items available in India. These included the south
Indian, north Indian foods as well as fruits and
. beverages available on streets. South Indian items
like various types of Bajjis, Punugulu, Bobbatlu,
Pakoda etc. and North Indian specialty
mouthwatering items like various chats (Bhel puri,
Ragdapatti, Pani puri, Sev puri etc) and sweets like
kheer, kesari and so on. Here the vendors are

Figure 4: Display of various traditional food items | guided to maintain better hygienic measures like

use of aprons and clean utensils and serving plates

or bowls etc.

As part of the event, a special demonstration of food preparation to the public was organized to
explain the recipes of some of the best street ‘
foods available. Visitors of the food festivals
of varying domains participated in this
program and are very much excited to learn
those items.

Organizers took a special interest in
identifying the chief guests for this festival.
Each day a person from higher ranks in
government-be it the Mayor, Officials from
Municipal Corporation (GHMC), Town
planning or the Traffic. This is to enable an

Figure 5: Demonstration session at the venue




interaction between a genuine interaction between the State and the street vendors. Their motto
in this arrangement to let know the difficulties faced by the street vendors on different occasions
with the governlng authorltles and to know how the government is responding the issues of these

3 : street vendors. This food
festival succeeded in creating
such a platform  where
Vendors, Customers as well as
the  Governing authorities
shared same dais to clarify
many issues.

Dr. Sashi Kiran, Director,
National Institute of Nutrition
(NIN) attended the occasion
and shared his views on
various nutritional aspects in
food specifically in street

: foods and a special mention
m towards need for events like
this. He mentioned that most of the vendors, even in hotels, prefer to use more salt and oil in
their preparations and it should be avoided in the best interests of the customers. Also he
answered pleasantly to some of the questions posed by the participating customers regarding the
care they should take according their existing health considerations.

Mr. Christoph Dittrich from the Institute of Cultural Geography graced the occasion and felt
happy for the efforts of Sunnihita undertook in successfully organizing the event. In his
inaugural speech he mm ,ilni-v " L e
mentioned that rich street s \" e

food culture is one of the - gy
major parts of  the
Hyderabad’s food heritage
and culture. Street food is
one of the major urban food
provisions.  Street vendors |
are the nutritionists of the
poor. Street food can be X
perceived differently by
different stake holders - as a | #
problem, an opportunity or a
challenge. He analyzed these
issues of street vendors as: (a) the problem is the control of quality and maintenance of the

Figure 7: Dr. Dittrich and his students with Ms. Usha Rani at the venue




quality of street food. (b) The opportunity lies in the employment generation through small
entrepreneurial development and promotion of healthy and locally specific food heritage. (c) The
legal aspects to assure safety and quality of street food and handling issues. In Hyderabad, the
major problem being the health risk and disease outbreak. He also stressed on the uncertainty in
street vendors to create a
sustainable platform to solve
problems is an issue.

Shri. Jayesh Ranjan, IAS,
Tourism  Department  who
formerly worked with the Town
Planning department of GHMC
~ shared his opinions on street
food vending and government’s
initiatives in supporting these
vendors. He opined that most of
the customers attracted to street
food for a change in their
regular diet but some of the
working class people have this
as their main source of food. He mentioned that the Tourism
departments across the country include this street food culture in
their programs as every place has a specific food identity with
specialty like Bhelpuri in Mumbai, Calcutta sweets etc.
resembling the rich heritage and culture. He also mentioned that
Governments-Central as well as States- are taking various priority
steps for better sustenance of these vendors.

Shri. Sankaranarayana, Architect, Town planning also visited the
festival and expressed happiness over the event. He expressed his
wish that these Street food festivals should be bi-annual event. He
also explained that the GHMC is developing several plans
towards the improvement of standards in hygiene, nutrition
aspects as well as the place constraints of street vendors, are in
different stages.

Representatives from National federation of different street
vendors’ organization (NASVI) which is providing voice for the
street vendors across the country through its initiatives
participated in this event. They are operating in about 20 states across the country. While
explaining the concerns of the vendors, their representative stressed on two main issues: (a) Fear
of customers regarding the safety (hygiene, nutritional aspects and quality), and (b) Regulations

Figure 9: Shri Snkaranarayana




by Law which is enabling the
police and municipal
administration to harass street
| vendors. A critical point was made
that street food vending is
reducing the unemployment rate in
the country and it should be
encouraged.

A special training session was
convened W|th the vendors. This

To entertain the visitors and
the  participants,  various
cultural programs  were
conducted at the venue. These
programs included a
traditional puppet show, magic
show by a mime magician
Shri. C. Ravi Chandra, fun
games with public involvement and an orchestra with popular singer Smt. Vijayalakshmi as lead
singer. Also children from Sannihita and Balyamltra network (this network focus their work on
rights of children stresses upon the
girl children shelter, education and
security runs homes for them)
performed a play on environment
and sang beautiful songs on the
stage which are entertaining as
well as thought provoking. Also
these children enjoyed their
presence with cute dances which
entertained the guests.

Figure 11: Singer Vijayalakshmi with orchestra

Tolubommalata, an ancient and
traditional method of storytelling
was arranged as part of the

Figure 12: Tolubommalata (Story from Ramayana) cultural ~ performances.  This

program was arranged to educate




the urban children about the cultural heritage of the country and to make a presentation of the

folk music resonated once tirelessly.

Also a stall specifically arranged at the
venue to present the pictures or the dolls
used to run show.

A modern style puppet show also
arranged and it attracted the children
well.

The other uniqueness of the street food
festival of Hyderabad 2010 is that it was
organized by the team of Sannihita all of
them whom are women and struggled a
lot to cope up with the concept and got
an opportunity to learn many issues

Figure 14: Sannihita Team members with Singer Vijayalaxmi (From left to right)
(Top) Ms. Singa Rani, Ms. Rajeswari, Ms. Suneetha, Ms. Prashanti, Ms. Shoba, Ms.Anuradha, Ms. Usha Rani, Ms. Meena
(Bottom) Ms.Dhanalaxmi, Ms.Soujanya, Ms. Sadhajyothi, Ms. Joy, Ms.Sarada, Ms. Sujatha
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Promotion Material used for Street Food festival
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For more information on the food festival please contact:
Sannihita Center for Women and Girl Children
Email: sannihitaindia@yahoo.com, ushajayaprada@gmail.com
Contact numbers : Phone: 9346901441, 9393960821, 9397888359
www.sannihita.org
www.sustainable-hyderabad.in

Figure 16: Invitation side 1
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Gourmet’s Delight -

Over 60 selected street food vend_ors have come forward to serve
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VENuﬁ‘MEERwUNICI
~ NEAR MUNIC
~ DHARAM KAR

DATE: FEBRUARY 18TH TO 23RD 2010
TIMINGS: 5:00 PM TO 9:00 PM

Contact:Mrs. V. Usha Rani
Sannihita Center for Women and Girl Children
Email: sannihitaindia@yahoo.com

ushajayaprada@gmail.com

Mobile: 9346901441, 9393960821, 9397888359 .
Figure 17: Invitation side 2
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Hyderabad Street food Festival
Khayenge, Peeyenge, Moujmanayenge!
DATE: FEB 18TH TO 23RD, 2010, TIME : 3PM TO 9PM
VENUE: AMEERPET MUNICIPAL GROUNDS, MUNICIPAL SWIMMING POOL,
DHARAM KARAM ROAD, HYDERABAD

PATRON

DR. B. SESIKERAN
DIRECTOR

NATIONAL INSTITUTE OF
NUTRITION

HYDERABAD

PATRON

DR. CHRISTOPH DITTRICH
VERTRETUNGS PROFESSOR
GEOGRAPHISICS INSTITUTE
UNIVERSITAT RONN
GERMANY

ORGANISING SECRETARY
V. USHA RANI

DIRECTOR

SANNIHITA

1-9-642, FIRST FLOOR, STREET NO.7, NEAR VIDYANAGAR MASJID), VIDYANAGAR - 44,
OFF, NO, 27640321, 9346901441,
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Figure 19: Brochure (booklet) Partl
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Street foods - issues to be addressed

Vendors are often blamed for selling unhealthy food and are not given a
hance to argue their case. Street food vendors have proved that they can
suéteed in sustaining food vendinﬁ with their own strategies, yet the
“receive no support from any state financial institutions or banks for their

livelihood. There are no serious strategic efforts for improving their status,
giving them traininﬁ‘and raising awareness on hygiene, health and
nutritional values. They need this support, because they sell the food
without utilizing much energy and producing only little waste. This
decentralized, low-emission petty trading system has to be encouraged.
In Hyderaba({, street foods are very often looked down upon for a varie
of reasons, mainly because of health risks and traffic obstruction throug
street vendinq. e challenge is to improve and modernize the street food
sector by resolving legal aspects, maintaining and assuring the safety and
quality of the street foods, reducing health risks for customers and
grovi ing various support services including infrastructure and utilities

y government and municipal authorities.

Research for action
annihita is a partner of the Institute of Cultural Geography, University of
Freiburg, Germany, in the Indo-German project “Sustainable Hyderabad -
Megacities of Tomorrow”. In this context, we are conducting a research
E{ol ect on ,Options to improve Food Safety in the Street Food Sector of
yclerabacfr'. e project aims to assess the street food situation in
Hyderabad, to identify measures to reduce health risks for consumers and
“to improve the street food sector in a holistic and sustainable manner.
Sannihita have started an initiative for organizing women and men
working as food vendors. ) "

About Sannihita

Sannihita is a non-profit, autonomous non-governmental organization
established in 2000. We work with a rights-based approach. We stand for
secular issues, identity movements, gender equality and against violence
‘against women and girls.

- .b"

Our programs include:

. Camqai ns on human rights, gender equality, violence against women,
and girl children’s rights.

« Counselling families and working against domestic violence.

« Running two girl children homes providing care and support to 50 girl
children (we are looking towards increasing the number as and when we
are able to mobilise resources) and looking for possibility of raising
donations for our network of around 400 homeless, vulnerable, neglected
abused girl children through various institutions and networks.

We provide shelter and education and work towards meeting the

needs of the girls” psychological, emotional and physical developmental.
« Conducting research on street vendors issues, through people-centred
advocacy and policy-level advocacy.

Our other programs have been:

« Conducting, participating in and coordinating programs on human righ
and housing rights of women and girl children.

« Running a counselling centre for women.
« Establishing democratic relationships in institutions, families and socie
« Solidarity supgort to secular forums working on the right to informatio
and on sustainable livelihood issues.

« Conducting researth on housing rights, issues of minority women, Dali
women, and grassroots organisations aiming to bridge the gap between
issues of the people and state policies.

« Conductin nings and workshops on the above issues.

Figure 210: Brochure (booklet) Part2




Objectives of the festival

We are conducting a festival of street food to reach the
following objectives:

+ Mobilize food vendors (focussing on women), and
support them by giving trainings on health, hygiene and
nutrition issues.

« Advocacy towards getting support from State
government departments and entrepreneurs as well as
providin leﬁal and technical support for the vendors to
sustain their livelihood

+ Organise vendors into groups to facilitate their
involvement in formulation and implementation of
policies, and to help them benefit from support schemes.
« Find out about views and needs of customers,
understand their perception of food, nutrition, health
and hygiene and engage them in discussions.

« Raise awareness of the National and State Policy on
Street Vendors 2009.

« Raise support money for our support programmes for
street vendors and for homeless and disabled girl
children.

-

Remember b,

Any funds raised at the festival will be used for
supporting the girl children, ( lack of secured adult care,
or who do not have parents,') in the Sannihita education
shelter homes. By giving part of their time, the food
vendors su tgort the cause of poor and marginalized girl
children of their own community and the street children,
and girl children who have been abused and have no
access to shelter, food, clothing, education and a
dignified living.

s.

:.’citizens who struggle to earn their livelihood, working hard to

Street Foods — An Essential Part of Hyderabad

Street foods are an integral part of urban life in Hyderabad. Street
vendors supply multi-cuisine food items at affordable prices. Street
foods thus ensure food security while catering to the palate of many
city dwellers. Petty vending is also an important source of income
for many poor families. However, there are many concerns related
to street foods, for exam‘ﬁ.}e hg'gliene and food safety, or location
and traffic obstruction. The challenge is to increase acceptance of
street foods and to make them part of modern urban development
by equipping street food vendors with knowledge and skills needed
to serve affordable, healthy and hygienic food. It is also time to
build confidence among the street vendors that they are not looked
down upon. This becomes all the more important in the light of the
newly introduced National Policy on Street Vendors 2009.

People behind the food

For thousands of people in our city, street food vending is the main
source of income, generating employment through small enterprise
development. Street vendors often operate from the household,
g’tqﬂdm income at household level with very low start-up costs.
jomen play a vital role in the street food sector through their
ect and indirect involvement in the business. Street vendors are

rovide safe-and convenient food at affordable prices.

espite this important contribution to urban food security, street
food vendors’ services are largely unrecognized and their labour is
not valued, especially the invisible labour of women in the
household kitchens and on the streets is being iﬁnored. This
situation has a negative impact on women and their children.
Sannihita has a special concern for these women, and for the
children of street vendors who often drop out of school because
they have to help their parents.
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Figure 21: Brochure (booklet) Part3
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foods;

As part of this initiative “FOOD FOOD
FOOD “ Hyderabad Street Food Festival” is
being organized in Hyderabad from 18th to
23rd February 2010, from 3:00 pm to 9:00 pm.

Celebrations Galore for Street Food Lovers!

At the street food festival...

.. vendors from different parts of the country
will get an opportunity to serve items from
diverse cuisines;

.. tasty, high-quality street foods will be
served under safe and hygienic conditions;

... programmes to raise public awareness of
the importance of the street food trade for the
livelihoods and food security of millions;

.. visitors will get a chance to get to know the
people behind the food;

...vendors will get an opportunity to
articulate and express their concerns during
interactive sessions with authorities and
experts;

.. vendors will be trained in technical
sessions to ensure safety and quality of street

. a large variety ofawé: fncluding local,
mdngenous foods and nutrltious and organi
high-quality street foods v 11 be mad;
available;
.. street food vendon
will be mobilize:
skills for impr
.. your patronag
helping marginall
by Sannihita.
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Gourmet’s Delight

Over 60 selected street food aves
come forward to serve delicio ] t O
items at the festival, right from E !"é\un te
Hyderabadl biryani, from Idli soup
veg items in stalls looking forward for
lovers with diverse tastes.

Mmmm.... Gourmet’s delight in

Workshops, cultural prog " mes,
trainings, cooking classes, nutriti
counseling, vegetable juices, meh
dances and skits from our Sz
homes’ are some of the ad&g&’ﬂavo
festival.
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Figure 22: Leaflet Inside




For more information please contact - FOOD FOOD COOD

Mrs. V. Usha Rani 2 Food
Sannihita Center for Women and Girl Children Hydenabon Olxces Fe

Khayenge. peeyenge. mou{

Email : sannihitaindia@yahoo.com % t
ushajavaprada@gmail.com ‘/

Sannihita Center for Wo meg/ /4

and Girl Cjuldten*’ 3

—
Training and discussions on street vendor
cy and licensing by Greater Hyderabad Mobile : 9346901441, 9393960821, 9397888359
politan Council (GHMC) = — >

www.sustainable-hyderabad.in
. tra ings for vendors on health,
safety and hygiene conducted

‘l Institute of Nutrition (NIN). NOTE

Any funds raised at the festival will be used for
supporting the children in the Sannihita girl child
homes. By giving part of their time, the food
vendors support the cause of poor and
marginalized girl children and street children
who have been abused and have no access to
shelter, food, clothing, education and dignified

lives. DATE : FEBRUARY I8TH TO 23R

TIMINGS :3PM TO P'aj_.
f NN ff .

Organised 5{
Sannihita Center for Wome &Glrl Children

In collaboration mth lnshtutg_pf
Cultural Geography,
University of Freiburg, Germany

In coopeniioﬁ with
Greater Hyderabad Municipal Cooperation (GHMC)
and National Institute of Nutrition (NIN),Hyderabad

Figure 23: Leaflet out side




Participants from various states of India in the Hyderabad Street Food Festival:

Participants from few states of the country attended this food festival. These vendors are
members of National Street Vendors Association (NASVI). These vendors specialized in
different traditional as well as modern recipes, varying according to their state’s heritage and
culture. These vendors are from states of West Bengal, Bihar, Delhi, Punjab and Rajastan.

The list of these participants is given below:

Name of the Participant Representing State Speciality Item

1 Chandan Maity West Bengal Elish Fish & Rice

2 Bhaskar Ray West Bengal Elish Fish & Rice

3 Arbinda Maity West Bengal Elish Fish & Rice

4 Ramanand Ram Bihar Litti Chokha

5 Birbal Saw Bihar Litti Chocka

6 Suraj Kumar Bihar Bihari Mutton

7 Vijay Kumar Bihar Bihari Mutton

8 Mukesh Kumar Delhi Tikki, Samocha, Chat

9 Pramod Yadav Delhi Chowmin
10 Basudev Suneja Punjab Sarso Ki Sag, Makke ki Roti
11 Pawan Kumar Verma Punjab Sarso Ki Sag, Makke ki Roti
12 Avid Kumar Punjab Chole Bhathure
13 Ramesh Kumar Punjab Chole Bhathure
14  Anil Kumar Rajasthan Ghewar
15 Ghanashyam Kotwani Rajasthan Ghewar

16



Photo Gallery
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Figure 25: Prearing raw foods (Hygienically)
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Mobile No: 9391
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Figure 28: Sannihita Stall at the venue promoting social Figure 29: Pickles and spicy powders stall

consciousness
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Figure 30 : Magic Show
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Figure 33: Puppet Show
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- Figure 36: Participants at the Demonstration session
Figure 35: Balloon vendor at the venue
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